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The purposes of this research are to analyze the categories, cultural
connotations, and applications of existing woodblock New Year paintings in Zhuxian
Town in cultural and creative product design, examine the existing problems and needs
of consumers of cultural and creative products for the existing Zhuxian woodblock New
Year paintings cultural and creative products, design a series of cultural and creative
products of Zhuxian woodblock New Year pictures, and investigate the consumer
satisfaction towards Zhuxian woodblock New Year picture as the cultural and creative
products. 40 consumers of cultural and creative products were used as the research
objects. The literature analysis and questionnaire survey method were research
methods. The research tools were a questionnaire and satisfaction evaluation form and
percentage, average, and standard deviation were used for statistical analysis of data.
The research results are as follows:

By analyzing woodblock New Year paintings of door gods in Zhuxian Town,
it appears that Zhuxian Town’s door god woodblock New Year paintings are mainly
divided into two categories: Wen menshen and Wu menshen. Among them, according
to their different functions, Wen door Gods can be divided into six types: "evil-proof"
door gods, "blessing-type™ door gods, "three-star" door gods, "wealth-type™ door gods,
"boy-type" door gods and "child-giving" door gods. The Wu door Gods can be divided

into "general type™ door gods and "wealthy type™ door gods.



iv

The cultural connotations of the Zhuxian woodblock New Year paintings mainly
include: (1) exorcise ghosts and suppress evil spirits, and protect the family, (2) express
people’s wishes for good fortune, fame, and wealth, (3) pray for the family’s official
fortune, promotion, and good fortune, (4) Pray for good fortune and longevity for the
family, (5) Pray for abundant financial resources, daily income, wealth, and good
fortune, and (6) Pray for more children in the family, more children, more blessings,
and family harmony. The applications of Zhuxian woodblock New Year paintings in
cultural and creative product design include 1) souvenir and gift design, (2) home
decoration, (3) cultural derivatives, (4) tourist souvenirs, and (5) cultural activities and
experiences.

From the survey of the existing problems and needs of cultural and creative
product consumers for the existing Zhuxian woodblock New Year picture as the
cultural and creative products, it can be seen that the number of women consumers is
slightly higher than men, mainly between the ages of 21 and 30. Data shows that
consumers like to buy cultural and creative products related to traditional culture
however the prices of existing cultural and creative products are quite expensive. The
price should be between 100 and 500 yuan. Consumers' main suggestions for
improvements are the products are too commercial and not durable. Consumers believe
that cultural creation should accurately restore the culture itself, have distinctive
uniqueness and cultural connotation characteristics, and consider great importance to
appearance and creative design. The most popular design styles of cultural and creative
products are nostalgic retro and fashionable national trends.

This research designs two sets of Zhuxian woodblock New Year pictures as
cultural and creative products with nostalgic, traditional, and fashionable national
trends. After completion, consumers’ satisfaction with cultural and creative products
was investigated using a five-point Likert scale. According to the statistics of the
satisfaction evaluation results, consumers’ satisfaction with the nostalgic traditional
design of Zhuxian woodblock New Year paintings is at a high level. (5.D=0.86,=4.09),
and the result of satisfaction with fashion and national trend design is at a high level.
(S.D=0.85,=4.22).
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